
Psyma Reputation 
Index 2023

Find out where you stand & 
benchmark with Europe’s 
leading companies

Relevant & independent Index

User-centered approach

Proven concept, valid results



Psyma Reputation Index

Learn where you stand & what to improve

Why measure?

Compare with the Benchmark & gain detailed insights

From your stakeholders’ perspective (e.g. customers, shareholders, employees)

Determine your reputation as a core element of your brand strategy



Psyma Reputation Index
4 Reputation Dimensions

Four relevant dimensions forming an actionable Index

Innovation & Competence

Vision & Governance

Emotional Appeal

Social-moral Expectations



n=

Private investors

Psyma Reputation Index
Methodology

Online Access Panel-based Psyma study

High level of proficiency in financial investment and economics
Relationship with or good knowledge of companies assessed in the study

Oct. 04th – 17th 2023

DE n=876  |  UK n=538  |  FR n=589  |  NL n=552



2023 Results across Europe – Range by Country
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Psyma Reputation Index
Example: Innovation & Competence – Country Comparison
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High Performer: Low Performer:

Automotive Technology Utilities Finance

79

High Performer: Low Performer:

Consumer Chemicals Finance Telecom.Finance Consumer

82

High Performer: Low Performer:

FinanceUtilitiesTechnology Consumer/Luxury

78

High Performer: Low Performer:

FinanceTechnology Consumer/Luxury

Technology & Consumer  |         Finance & Telecoms 



DAX 40

Social-moral expectations Emotional appeal

Innovation & Competence

Psyma Reputation Index
Example: DAX 40 – Average Value & Best Performers vs. Bottom Rung

Vision & Governance

Ø 73

Ø 65 Ø 71

Ø 72

Correlation of top / low performers across index dimensions



Emotional Appeal

Vision & 
Governance

Psyma Reputation Index
Influence of Corporate Communications Topics on Reputation Dimensions

Climate Change
Achieving emissions targets / commitment to 
sustainability & mitigation of climate change

Supply Chain 
Bottlenecks

Measures to address supply chain bottlenecks 
and increased commodity prices

Workforce
Dealing with the shortage of skilled workers 
and measures for employee retention / 
qualification

Social-moral 
expectations

Innovation & 
Competence

Crisis communication mainly related to Social-moral expectations 
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Psyma Reputation Index
Example: Company-specific Assessment

Ø 72 
-4

Ø 73

Vision / 
Governance

Below average result

Compare against the Benchmark & monitor your performance on individual aspects



Corporate Website Benchmarking
• In-depth evaluation & recommendations
• Best Practice Index, modular approach

Intranet Benchmarking
• In-depth evaluation & recommendations
• Benchmarks & Best Practice examples

What’s next?
Integrate as add-on in Psyma Corporate Digital Communications research 
or set up as separate, in-depth survey

Touchpoints Monitoring
• Monitoring of different Touch Points
• Comparison along standardized set of KPIs

Stand-alone survey
Tailored to your research needs



Offices in:  Barcelona  |  Beijing   |  Budapest  |  Detroit   |  Madrid  |  Mexico City  |  Munich  |  Nuremberg  |  Philadelphia  |  Prague  |  São Paulo  |  Shanghai

Psyma Research+Consulting GmbH
Nuernberger Strasse 103
91207 Lauf an der Pegnitz
Germany

Tel +49 (0)911 99574-970
Fax +49 (0)911 99574-933
info-ebusiness@psyma.com
info-tkit@psyma.com
www.psyma.com


